date the efficacy and safety of Q-switched Nd: YAG laser therapy for ocular lesions of naevus of Ota.
Fifteen eyes from 13 patients were treated with Q-switched Nd: YAG laser, Tango TM (Ellex, Tokyo) in the selective laser trabeculoplasty mode (wavelength: 532 nm, diameter: 400 lm, laser irradiation time: 3 ns). Informed consent was obtained from all patients or their parents (for minors). We selected cases in which the patient received more than three treatments and underwent re-evaluation at least three times, because it was after three treatments that patients began to perceive definite improvement. Three male and 10 female patients (ages: 18-52 years; average: 32.8 years) were enrolled in the study. All cases involved cutaneous and ocular (scleral) lesions. The irradiation output was 0.8-1.5 mJ, and each treatment included 10-867 shots of irradiation. Improvements were evaluated objectively by an ophthalmologist by comparing before and after photographs; and subjectively by the patients at each treatment.
Subjective and objective improvements were noted after a maximum of three treatments in all patients. Complete disappearance of the lesion was confirmed with slit-lamp examination in 12 eyes, and a substantial improvement was observed in the remaining three eyes. Conjunctival oedema and mild subconjunctival haemorrhage occurred in all cases. The oedema subsided in a few days, and the haemorrhage disappeared in 2 weeks. No uveitis was observed during the therapy, and steroid use was not needed in any patient. No patient complained of alteration in visual acuity. The patients were followed up for 0.9-6.0 years (average: 3.1 years). All the patients were examined with slit-lamp microscopy, fundoscopy, and intraocular pressure measurement at every visit during the followup period; no patient showed any abnormality. No recurrence or serious complications were noted in the observation and follow-up period up to 3 years. Superficial lesions seemed to resolve, but deep lesions did not respond as well to the treatment and tended to leave persisting pale blue pigmentation.
An 18-year-old Japanese woman presented with blue pigmentation on the sclera of the left eye (Fig. 1a) ; the cutaneous lesion had been previously treated. A clinical diagnosis of naevus of Ota was determined, and informed consent for laser therapy was obtained. She received 10 treatments at intervals of 3 months over 3 years (Fig. 1b) . Each treatment involved an irradiation output of 1.3-1.5 mJ and included 252-867 shots.
The patient had been worried about the possibility of pain and serious ocular complications from laser therapy. However, she was very happy with the result; after this experience, she said that patients need more courage for undergoing eye treatments than for skin treatments. We have demonstrated that the Q-switched Nd: YAG laser is an effective and safe therapy for ocular (scleral) lesions of naevus of Ota. In conclusion, dermatologists as well as ophthalmologists should know that ocular lesion of naevus of Ota can be treated and specialists must aim to meet patient needs. 
Sachi

Tanning, selfies and social media
Despite decades of mass media skin cancer prevention campaigns, intentional tanning remains prevalent. Sociocultural norms regarding the desirability of tanned skin are pervasive, 1 reinforced through media, peers and parents, and mediated by internalisation of the tanned ideal. 2 Social media platforms have the capacity to amplify tanning ideals by combining peer and media influences, and by engaging users through creation of interaction with content. The extensive reach of social media, affordability of advertising, high frequency of use and the ability to finely target messages to subgroups of users make social media an excellent tool for public health campaigns. Whilst social media use has previously been associated with increased tanning in adolescents 3, 4 and young women, 5 our survey assesses tanning behaviour, attitudes and social media use in a young adult population, with the hypothesis that using predominantly visual platforms like Instagram and posting self-portraits ('selfies') would be more significantly associated with tanning behaviour and positive tanning attitudes than less visual platforms (such as Twitter) and posting general content.
A 31-item questionnaire was administered to adults attending a workplace skin check examination in Sydney, Australia. The frequency of Facebook, Instagram, Twitter and Snapchat use and posting of general content and selfies were reported. Statistical analysis was performed using IBM SPSS Statistics 24. This study received approval from the University of Sydney's Human Research Ethics Committee.
Of 749 patients, 527 (70%) completed the questionnaire. Table 1 describes this population, their tanning attitudes and social media usage. Respondents were aged between 20 and 60 years (mean age 35.8, SD 8.2). Table 2 summarises associations between demographic factors, use of social media platforms and tanning attitudes and behaviours. Odds ratios (OR) are used to quantify the strength of associations. Age and gender were significantly associated with positive tanning attitudes and behaviours. All other odds ratios reported in Table 2 have been adjusted for the effects of age and gender. 
